Use Hashtags to Filter Your LinkedIn Feed for News, Inspiration, Networking and Collaboration
Janet Falk, Ph.D.
Falk Communications and Research

The LinkedIn algorithm determines what you will see in your feed by default. You need not accept its rule.
In addition to scrolling the randomly selected posts LinkedIn sends your way, consider searching for information and news about specific topics that are more relevant to your practice.
You have the ability to seek out subjects that are of particular interest in order to keep pace with discussions of news and developments in your field of law as well as in your clients’ industries.
This approach will also call to your attention other attorneys and professionals who offer pertinent insights and whom you may invite to join your network of contacts on the LinkedIn platform.
Filter
Let’s say you have a labor and employment practice and serve both plaintiffs and defendants in discrimination cases.
In that case, you might type the keywords employment and discrimination into the search bar, next to the blue in square in the upper left corner, as outlined in red. Then, hit Enter, and on the next menu select Posts.
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Voila! You now see a list of posts on your topic of choice. Consider narrowing the results; you may filter by Author, Date Posted and other criteria.
When one of these discussions strikes a chord with you, consider how you might comment substantively on the post and contribute to the conversation.
Share and Repost
You may also share this post with others in one of two ways.
Click the word Repost underneath the post or its image; that will open a new post with room above the other author’s text for you to provide an introduction to it. Compose a brief paragraph about the merits of the discussion and why you found it valuable or noteworthy. Then click on Post, as usual, so others among your connections will see your commentary and perhaps be interested to read it as well. The contacts of the original author may also see your post.
Alternatively, you can simply copy the link to the post and send it to attorneys in your practice group, clients or other colleagues. Again, prefacing the link regarding which aspect of the discussion resonated with you establishes a context and engages the reader’s interest.
Be Inspired
A different approach is to use the post for inspiration. Perhaps you wish to take this thought one step further to review the unforeseen consequences. Or you may provide an example from a client matter (unnamed, unless you have client permission, of course). You may even disagree with the author’s perspective and explain why it is an unworkable idea or simply wrong.
Consider conducting your own research on the subject and write an article, client alert or blog post to explore your new insight to a greater degree. Will you be the sole author or will you invite a colleague, client or other professional as a coauthor? If your firm has a podcast, this may be a provocative subject for discussion.
Network and Collaborate
Additionally, if you do not already know the author of the post, take the opportunity to introduce yourself by mentioning that you read the discussion. Invite them to connect with you on LinkedIn. Arrange a conversation and become better acquainted in a virtual meeting or a set up coffee chat if they are in your city.
If there is a significant overlap of interests, think of ways you might work together on an article, a panel presentation or even a CLE workshop.
As you join each other’s networks, there is a possibility of referrals in both directions.
Going Forward
Take this keyword and filter approach to heart. Remember to use #hashtags when you post on LinkedIn. Accordingly, in the reverse fashion, you make it easy for others to find your contributions.
Plan to conduct this type of keyword or hashtag search on a weekly basis. By proactively ferreting out certain topics, you will train the LinkedIn algorithm to monitor these subjects and deliver to your feed more posts that closely align with your interests.
You’ll call to the surface insights that may spur you to develop discussions and presentations. You’ll expand your network. You may even develop potential referral relationships and contacts for collaborative activity. You’ll reap handsome rewards, indeed.
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