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dailies, but a weekly or month­
ly industry publication in the 
client's sector may not publish 
news of the decision for a few 
days, depending on its produc­
tion schedule. 

Additional Marketing 
Activities 

You have extended the initial 
announcement to your Linkedln 
connections and group members. 
Build upon that outreach with 
these promotional ideas: 

• Create a checklist. Will indi­
viduals, businesses or corpo­
rations need to take steps to
ensure they are in compliance
with the new ruling? If so,
provide that guidance with a
checklist or guidance of do 's
and don'ts. Post it on the firm
website and share it, similar
to the client alert.

• Propose an article for a
trade publication, such as The 

Future of Subject X After the 

Name of Y Decision to spread 
the word to the industry sec­
tor. Consider collaborating 
with the client to write the 
article. Doing so increases 
the likelihood that the media 
outlet will agree to publish the 
article, plus your client will 
provide the perspective and 
language of the industry. As 
co-author of the article, your 
client will receive enhanced 
stature as a thought leader 
in the sector. Finally, in your 
work together on the draft, you 
strengthen your relationship 
with the client. 

• Record a video interview
with the client on the impact
the decision will have on their 
business operation. Prepare
a few questions and rehearse
in advance of the videotap­
ing session. Mention the cli­
ent alert and checklist in the
discussion or in a text slide
at the conclusion. When the
video is produced, distribute
the interview appropriately,
with links to the client advi­
sory and checklist.

• Suggest a panel where

you and the client speak to 
a professional membership 
association or business orga­
nization about the situation 
before the ruling and what 
lies ahead. Again, this collab­
oration enhances the client's 
thought leadership status in 
the industry and bolsters your 
relationship. 

• Conduct a workshop or
webinar on how to implement 
best practices consistent with
the ruling, and the checklist.
Enlist the client and perhaps
have another attorney mod­
erate the discussion. Refer­
ence the client alert, and the
checklist, in the invitation, as
well as in the follow-up note
with a link to the recorded
presentation.

Congratulations on your great 
oral argument. Now, use the hiatus 
before the decision announcement 
wisely; get to work to anticipate 
spreading the news and notifying 
clients and others of the court deci­
sion and its consequences. When 
the decision is announced, you'll 
be positioned to have an extensive 
impact by using as many of these 
tactics as appropriate. 


	Promote a Court Decision Through News, Client Alert, Social Media and More 1 of 2cr2
	Promote a Court Decision Through News, Client Alert, Social Media and More 2 of 2cr2

